YourPPCLab Ads Reporting — Tool Desigh Document

YourPPCLab (yourppclab.ru) - internal PPC management & reporting tool - version 1.0, October 2026

1. Company and purpose

YourPPCLab is an independent performance-marketing practice (owner: Alexander, 15 years in search and social advertising). We manage

paid search for a small number of advertisers, mainly YouTravel.me (tour marketplace) and Sokratic (Al presentation generator,

sokratic.ru).

The tool is a set of internal Python scripts running on our own server. They read performance data from the Google Ads accounts we
manage, build daily reports for us and our clients, and apply campaign changes that a specialist has prepared and reviewed. The tool is
used internally only. We do not offer it to third parties and do not sell APl access or data.

2. Users and accounts

Item

Users

Accounts

Authentication

API version

Details

1-2 PPC specialists of YourPPCLab. Clients only see read-only HTML reports. They never get direct
access to the API or the tool.

Only accounts where we were given access by the advertiser. MCC 878-998-3937 (YouTravel.me)
- client account 227-948-0150; Sokratic account 956-463-9462 (direct access).

OAuth 2.0 (installed-app flow), one Google user who is an admin on these accounts. The refresh
token and developer token are stored on our server and readable only by the service user (file
permission 600).

Google Ads API v22, REST interface.

3. Architecture

cron (daily) - Python scripts — Google Ads API (GoogleAdsService.Search) — JSON files on
server — HTML report generator - private reports on our web server

o Data collection: scheduled once per day at 09:45 Moscow time. Incremental where possible, e.g. change history is accumulated
locally because change_event only covers 30 days.

¢ Reporting: static HTML pages with charts: daily conversions, cost and CPA, device split, search terms, change log. Data is joined
with the client's own CRM and analytics data.
« Campaignh management: a specialist prepares changes (new campaigns, keywords, negative keywords, budgets, target CPA).

These go through a dry run, then are applied with mutate calls. Nothing is changed automatically without human review.

o Keyword planning (requested with this application): keyword ideas and historical search volume for campaigns we are building

in accounts we manage. Example: a separate Sokratic campaign for competitor brand queries in Kazakhstan and Belarus.



4. API services used

Service | method Resources Purpose

GoogleAdsService.Search  customer, campaign, ad_group, ad_group_ad, Reporting, audits, change
keyword_view, search_term_view, click view, history, device analysis
geographic_view, user_location_view, age_range_view, by GCLID

gender_view, campaign_criterion, shared_set,
conversion_action, change_event, recommendation

GoogleAdsService.Mutate =~ Campaign, CampaignBudget, AdGroup, AdGroupAd, Applying reviewed
AdGroupCriterion, CampaignCriterion, SharedSet / changes: campaign
SharedCriterion creation, keywords and

negatives, budgets,
bidding targets

KeywordPlanldeaService GenerateKeywordldeas, Search volume and ideas

(new) GenerateKeywordHistoricalMetrics for keywords in
campaigns we manage
(competitor and category
keywords; geo KZ / BY /
RU; language Russian)

Expected volume

Current usage is about 200-500 operations per day for reporting. Occasional bulk campaign builds need up to 3,000-8,000 operations per
day, which exceeds the Explorer limit of 2,880. Keyword planning will add about 50-200 requests per week. Basic access (15,000
operations per day) covers all of this.

5. Feature details

5.1 Daily performance report

Conversions (purchases), cost and CPA by day, campaign and market. It also shows a change log built from change_event (who

changed what), plotted as event markers on the charts.



Sokratic CemMaHTMKa Anpekc JUPeKT: No AHAM W naaH Google Ads: no gHAM Mpocaaka A0 CermerTol A0 AyauT Google Ads

Google Ads: onnatbl, pacxog u CPA no oHAM

AKKayHT 956-463-9462 (KazaxcTaH M Benapycs, NOWCK Ha PYCCKOM) - AaHHbIe no 11.10.2026 (4acoBON NOAC aKKayHTa — ANMaTHI) - ONNaTa = KOHBEPCUA
Purchase (0cHOBHa4 LieNb akKayHTa, ApofHas u3-3a aTpubyLmMn Ha OCHOBE [aHHbIX) - PacXofl B MOAAAPAX - CM. TakXe ayauT Google Ads

IouHaMMUKa No OHAM

CermeHT: =l KasaxcTaH benapyce Mpoyee

Onnatol, 11.10 (BC)

26

-19% k Bc 04.10 (32)

Onnat B AeHb, 7 AHen

55

+11% k npep. 7 gHAM (50)

Pacxom, 11.10

$201

+9% k 04.10 ($184)

Pacxog B geHs, 7 AHeR

$273

+32% Kk npen. 7 aHam ($206)

CPA, 11.10

$7.7

+35% K 04.10 ($5.7)

CPA, 7 oHen

$4.9

+19% k npeq. 7 gHam ($4.1)

Mepuon: 30 awen 120 nHein Beck rog,

OnnaTtbl B feHb

1 23 45 6 7 8 9 10

13.08 18.08 23.08 28.08 02.09 07.09 12.09 17.09 22.09 27.09 02.10 07.10

CTonbuku — onnaTtel (KkoHBepcKA Purchase) 3a feHb, NIMHWUA — cpefHee 3a 7 AHel. HoMepa cBepxy — COBLITMA M3 CNCKa HUMXe.

Fig. 1 — Daily report for account 956-463-9462 (purchases, cost, CPA, events).

5.2 Account audit

A read-only audit covering structure, budget and rank-lost impression share, search terms with and without conversions, competitor queries,
ad strength and segments. The output is a list of recommendations for the specialist.



Sokratic CeMaHTWKa Anpekc JUPeKT: No AHAM W naaH Google Ads: No gHAM Mpocagka A0 CermenTol Al  AyaouTt Google Ads

Sokratic — ayauTt Google Ads

AKKayHT 956-463-9462 - Ka3axcTaH, MOMCK Ha PYCCKOM - flaHHble 3a 2026-08-30 — 2026-09-28 (ncTopus c wions 2026) - cobpaHo yepes Google Ads API
29.09.2026 - TONLKO YTEHWE, B KabWMHETE HWYEro HE MEHANOCH

Wtor CrpykTypa [OuHamuka [lpobnemel 3anpocsl Obbsenenws CerMedTsl [nadH Wpoew pocta
Pacxoq Knukm KoHeepcui (Purchase) CPA LleHHocTs [ ROAS AKTHBHBIX KaMNaHWiA
$1 804 31130 446 $4.04 3 u3 13
2026-08-30 — 2026-09 TR 21.6 CP: CR1.43 Lenb B KaMMnaHWax $3.13 3a 10 Ha nay3e
28 CPA $4

WUTor B nAaTn NyHKTaXx

AKKayHT monoaoi (c nions), KoHBepcun ecTb U cToAT $4.04 — ba3a paboyan, Ho cobpaHa «TeCTaMU-KONMAMMW».

naeHasa npobnemMa — cTpyKTypa: 3 aKTUBHBIE KAMMNaHWKN C OLWHAKOBLIMKM 85 KNHOYaMU KOHKYPUDYIOT Mexay coBoil; ny4llaa U3 HUX orpaHU4YeHa
BloaxeToMm.

HeT ynpaBneHusa 3anpocaMmm: 100% wnpokoe cooTBeTcTBMe, 0 MUHYC-CN0B, 32% pacxofa — 3anpockl 6es koHBepcuid, 33% — 3anpockl C Ha3BaHUAMMK
KOHKYPEHTOB Bnepemellky ¢ obwmmMi.

ObBLABNEeHNA Ha MMHHMMYMe: cuna «[lnoxas», 4 3arofioBKa, pENeBaHTHOCTL HWE CpeAHEro Mo rAaBHbLIM Kalo4aMm — I'IpﬂMOIFI pe3eps cHWXeHWsa CPC.

ONTUMH3aLMA Ha Nepeylo onnaTty ¢ ROAS 0.77: 6e3 AaHHbIX 0 NPoAneHnax Google He OTNMYEET LEHHLIX KIMEHTOB OT Pa30BbIX.

KamnaHumn
Kamnanua Crparerus Bropxer/neds CeTn Pacxon 30 aH. KouB. CPA k cpepHemy [ona nokaszoe [loTepu: Giogxer MNoTepu:
sxn  K3/Py/ new Makc. $50 (pek. $150) Momck $939 279 $3.36 -17% 35.4% 20.8%
test/,lan pool keys #2 KOHBEpCKHA,
BUDGET _ STRAINED tCPA £4
naysza K3/Py/Mpamble Makc. $50 Mowmck $247 45 $5.50 +36% 36.4% 22.8%
KNo4nf29.07 LEHHOCTH
sxn  K3/Py/ test/new Makc. %50 (pek. $80) Mowmck 5221 39 $5.61 +39% 42.8% 7.7%
creo KOHBEPCUA,
BUDGET_CONSTRAINED tCPA $4
naysa K3/Py/ copy-fix Makc. $100 TMowmck $169 40 $4.27 +6% 65.0% 2.4%

#3

KOHREDC WA,

Fig. 2 — Account audit report (summary and campaigns).

5.3 Campaign management

Bulk creation and editing of search campaigns prepared by the specialist: keywords, negative keyword lists, budgets and target CPA. Every
run is logged, and changes are visible in the Google Ads change history.

5.4 Keyword planning (requested)

For a planned competitor campaign we need search volume, competition and bid ranges for about 300-500 brand and category keywords.
We fill the seed lists from our own search-term data, call GenerateKeywordHistoricalMetrics/GenerateKeywordIdeas, and

save the results to an internal spreadsheet. The specialist then uses it to choose keywords, match types and budgets. The data is not resold
or published as a standalone keyword research product.

6. Compliance and data handling

¢ Internal tool, used only for accounts we are authorized to manage. No external users and no white-label access.



o Credentials are stored on a single server with restricted permissions and are never sent to third parties.

o APl data is used only to report on and optimize the advertiser's own campaigns, and is shared only with that advertiser.

¢ We follow the Google Ads API Terms and Conditions and the Required Minimum Functionality policy, where applicable. We respect
rate limits and use exponential backoff on errors.

7. Contact

YourPPCLab — yourppclab.ru. Contact email: yurkov.alexander@gmail.com.



https://yourppclab.ru/
mailto:yurkov.alexander@gmail.com

